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Unit1 The mass media

iHREREM

PDEEEEEEI

No one knows for sure when advertising first
started. It is possible that it grew out of the
discovery that some people did certain kinds
of work better than others did them. That led
to the concept of specialization, which means that
people would specialize in or focus on doing one
specific job.

Let’s take a man we’ll call Mr Fielder for
example. He did everything connected with
farming. He planted seeds, tended the fields, and
harvested and sold his crops. At the same time, he
did many other jobs on the farm. However., he
didn’t make the bricks for his house, cut his trees
into boards., make the plows (%), or any of other
hundreds of things a farm needs. Instead, he got
them from people who specialized in doing
each of those things.

Suppose there was another man we shall call
Mr Plowright. Using what he knew about farming
and working with iron, Mr Plowright invented
a plow that made farming easier. Mr Plowright
did not really like farming himself and wanted to
specialize in making really good plows. Perhaps.,
he thought other farmers will trade what they
grow for one of his plows.

How did Mr Plowright let people know what

he was doing? He advertised. of course. First he

opened a shop and then he put up a sign outside
the shop to attract customers. It was probably
all the information people needed to find Mr
Plowright and his really good plows. That may
be the earliest form of advertisement.
(ERFDHERE]

1. for sure 15 <& # . 5 V) i

2. specialize in & [ THFFE (BE ) oo vee s LI eeeeen
3. iron n.%k

4. trade...for... -+ 52

5. advertise vi. & vt. )4 BT
6. put up a sign £ —4~

7. It is possible that it grew out of the discovery
that some people did certain kinds of work
better than others did them. (it fEE R F 15 ;[H
(VAT NG

AT AR T — A R I, BRI 28 A fig 5 26 T A L H
Tl AR BE 5

8. Instead, he got them from people who specialized
in doing each of those things. CEiEMAD

AH L Athy DRI 28 ] A80R 26 55 45 19 AR L A5 %)
e,

9. Using what he knew about farming and
working with iron, Mr Plowright invented a
plow that made farming easier. (F{YE5rial /AR
T what 515 9 T TH A A) 5 8 1 L A))

Plowright & A= F HI At Bt 138 B ¢ T BF 1 R4 Bk
B A B L R B T — AR A S A
10. It was probably all the information people
needed to find Mr Plowright and his really
good plows. CGEiEMNAD

X A] e AT E 4% 3 Plowright 46 A4 A1 th 19 H 1F
1 5 2L T S B A A R

Unit 1 The mass media SR 1 07



Period One Welcome to the unit & Reading—Reading

R B ERR

comprehension

IR FHERX

i8iC B

1537

EiEENR

@ critical adj. 1t ¥ 1,
HEFE Y SR IS 2
@put out FpK
Qtrap vt . ff 75 A K5
RAE 25 n. BB P
W5 P S s TR L A2
@the number of ...

- HEH R
® release vt. K& fi; B
B AT s B L R
RAT s HEH 5 1t
©®fire engine n.JH Bi 4=,
Pk 2
(Dambulance n . g4
®extend vi. & vt. FEAH
(BE D 7 Ko 1938
Bl s 97 K5 JE 4K 5 i 2
@ under control 5 #|

il Bl 4 i A
construction n . HH,
i E Y

Odeadly adj. & iy 1,
HIEH

@break out (ff F+ . kK
B ) bR K

@ confirm v. E3Z, UEA
@dozen n. % £; (—)
15 kA

dozens of RZ . 1F £
®minor adj. B A . K
2

©bath 7. FEE:, Wi I
LI A

@ scream vi. & vt. R
L=l A - NN
HIFE B n. S, R 50
Hmms g

®bark vi. (FpBREIY ot.
TR ES n. ()RS,
AR g P NS R R
@choke vt. & wvi. (ffi)
= H () g, G 48
JEAH B s A H R

Be a critical” news reader!

Firefighters put out” tower block fire

Firefighters quickly put out the Henderson Tower fire
last night. The fire, [1]which is thought to have started
from the 8th floor, spread quickly through the tower

A A AR A A A A A A A A A A A

floors trapped” . Fears grew [3]that the number of "
deaths could reach 5. according to figures [4]yglg§§9§lby
and ambulances” .

emergency services. Fire engines”

ESJSEBE‘LEI}AQM‘A?’AOMP;E;’ reached the scene within 15
minutes. By this time, the fire had extended® to the 15th
floor. Firefighters got the situation under control® around
11 p.m. There is concern [6]that the construction®

company that built the tower block had not followed

fire safety rules.

[1]which 5|53k Bl fim TN Bt 44 16 fire,

L2 JBRAE 73 ia) BLIE AR 25 3R 3RR B AR AR B 45 21
[3]that 5| & IEHm’E.UVIﬂ NE 440 fears B AV 15

(4 Jid 25 43 1A 1A )5 8 0 1 L 1B i 44 17 figures.

[5 )3 2 75 9] J 15 4F J5 B € 15 18 1 45 1] fire engines
and ambulances.,

(6155 —A> that 5| 5 [ {57 i M\ #) . 7 45 1) concern fY [A]
DLk 55 Z A that 515 5E i M AJ, & i 44 98] 37 41 the
construction company,

Deadly” fire in tower block causes serious damage

A terrible fire broke out® on Sunday night, [7]leaving

services estimate that the number of deaths could reach
9. By this morning, 4 people have been confirmed”
dead. The fire has also left dozens of” people injured.
[8]5 of whom are in a critical condition. Lisa Mayer.

29, is among the lucky ones [9]Kh£,\,9§lyh§9\fie£?d

mlnor _injuries. She recalled., ﬂlo]L%ﬁﬁ?ﬁ’Eitﬁ

have a bath(“’D when I heard people screaming”

choking®” me. It was like an awful dream.”
L7 JERAE 20 i) S B AR 45 R .
[8]of whom 5| 22 i M\ 1], & 1fii 44 1] people

fiy — & B FIWT 1 B 5 B %
HBIA RN RABRERN
TH By B 53 R I U e 1 KT == 18
ARRBERIR K, JA H g /YR
KON T 9, R P& 5k

B RE N R B AL T
JERAATIRAE B . AR 5

5538 17125 A3 (0 B0 A AT B
B FE TS NBOAT Rk ) 5
N.o T8 B 4B e g
9:30 | HL ik, A F 15 43 b
HER T Y, WE R, K
WO AR 16 B, T B A 5
FEME b 11 S AR Tk
LN RE RN SR SN VA D)
I A T SF I B R A
ME
NEABEEBGNR, ER
FEEHR

JH A B 1R T — Sl ok
Y - F N Rl (N 7
E5=N& IR AN Ll
fEiks 9 N, IS KRR 1. B2
SN 4 NBET, X3 kK
WL AN Z b5, b 5 A
igh =, 29 % W FBE « 5
HBEAZTROMWFEEZILZ
— o M2 U TR O
3K E T E AT 2 1 7 A
. BT ESNE, MGk
i A Aok, X AR — T
s ,”

=

108 2szsz moxs

EEESEE TR YN




(Z )

iaiC BN L3

ERENZE

@cigarette n . F A
@carpet n. Hi T ; B =%
M T ) — J2 R AR T
@automatic adj. A3 ;

P BB SR dropped cigarette” end on a carpet” of the 8th floor
@go of [ e ) ROk

started the fire and that the automatic? fire alarms did

[9]who 51 T % i M A] L &1
[10]4~%]) 5 “Sh be about to do sth when...

“HENIEZOE S X e

Mr Peterson, head of the fire service, confirms [ 11 ] that a

ones,
PAIRY,

BHh

5y 2 ST TS U T T e SRS, e TR A
Bi tioate vf. & vi not go off® quickly enough to prevent the disaster. A
investigate vt. Vi | R A R
i VA s F team is currently investigating® the accident further.

(11 that 5| S 5=1E M4,

Reading news reports critically

@rely on HKEE K
@contradictory adj.
HPJE ) s 00 5L
@come about k& 4=

We rely on® news to learn about [12]What ( is happening

in the world around us. However, we usually find that

@journalist 7. ;r 8 iC |reports on the same events contain different or even
BB ETAES contradictory® information. How do these differences
@priority n. EEFHI, come about? ?
HEFEMBGER (12 what 2] S 228 )
Wiake . as an example [13]1¢ is advisable to remember that journalists® may
Moeeenen Y |
e have different priorities” , which would influence how
@Dpay attention to 7 &

they report an event. Let’s take the two news reports
@contradict vt. MFSEF, T T

on the Henderson Tower fire as an example” . We can

AR5 BB B+

see that the first news report pays more attention to”

the rescue efforts, while the second talks more about

deaths and injuries. When we read more than one report,

M=
@factual adj. %5 1. we come to understand an event in a more comprehensive
LS way.

C13JAM S ENE A Ay, Hd it fEIE A ik, A E L
YEE IE ) F 15 ; that 5] R IE1E N 4] ;
which 5] 518 WA, &M 44 1111 241 different priorities.

GDinstance n . {5+, Z 7
for instance 40, L 40
Godiffer vi. #85; = L

%315 to remember ...

LR [14]Even if news reports are written from basically the
@D come across i 28 & 5 same perspective, they may contradict” each other in
(EES R terms of ¥ factual® details, [15]§/swgyvevnvt§v1wrlibfgvrweal
Seonclusion 1 A8 I yorig are usually complicated and constantly changing.
%/E;‘% Ho R E T For instance” . the numbers of deaths differ” in the
BB two news reports on the Henderson Tower fire. When
rush to the conclusion o .

SR S we come across~ such factual differences, we should

. @
Dfalse adj. HE iR {1, K not rush to the conclusion [16]that one of the news

B AE R A R
1. PR 1Y AN R
@bring sth to light 4 &% ,

reports gives false” information. Instead, check [17]When

H %Hﬁ%%l]ﬂ’]x%)\ﬁﬁ%%‘%
ESE,9 BEHLEE | hi V% A —

MK G KT X5 K9 KK A
B AR A A L e
B IEX TR A, —dH A

54 H i E AR AT E— 2
RS

HE ) 4 b 18] 452 7 () R i
FRAIAR S 1 ok T fige R AT L
IR e R A AL R
7 FRATT 38 H 23 K B, 56 T AH [
1 L RN ) 2 A
HOPJE BIR . X2 S R
fap 7= A 1y 7

B8 114 i 2 T AR T i A TR
SREON= R Y I R SN T
[f] . 3% M) At '] 2 o] %
Ak, IRIRATLL = AR K
TN TG AT I E ), FR
I1AT LA 2, 55 — 0 BT ) 4
W 22 M 56 T Kb TR, A
R Z iR T L. 2
FRAT B 3 A 1k — R 43 B, FR
I&E 2w T — k.
B A6fE 7 Do i 3 ) 4 S R AR
AR, o AT AE 7E 55 52 4075 )5 T
AAELOF I o B O 30 52 B v i
L B Sy-  IVN . R

IS4
X 235

. B, 5T 5 18 AR R B K
SR P BT I 4RI PR AL T A
BN AT SR S Bk gk

UL 22 S FRATAN B % 2
TR A Hp — B
MBS THRMER. H
B AT el AT A RS
Wit 2 BT 114 3 S W g B L A
Al — = F 19 A 8] By B 4% 5 R

W information [ 19 Jas new facts are brought to light” T IH i ol fE40 & A [ B9 {5 &
Unit 1 The mass media ~ S% %R 1 09



(Z )

1= C i 1E3% BT
@ minimum 7. & /M, | Another aspect worthy of mention is that journalists %5 —~{E 15— 42 A9 7 2, B

O E adj. BARH, &
/MY

@maximum n . fix K&,
KRB adj. @M,
SSEAI)

@informed adj. Al % Y ;

BB A R0 B

B/
@sum V. E‘R ...... E]/\J ﬂéﬂ,
TR e B 0. &

B BT BRI, BB
o

sum up Mgk, LS
accurate adj. 1E i JG
DR 5 K B Y

@ blindly adv. ANhnE %
M H

@) committed adj. 0> R
ALl

be committed to £ J]F
@ discrimination 7. ¥
J15 1 5 J7 5 B, X
X1

@ potential n. V8 11, ¥k

ARETE WA

may approach information [20]they get from research

or interviews differently. Suppose emergency services’
estimates of the number of deaths vary between 5 and
9. Journalists may choose to present the minimum? ,
the maximum® or something in between in their news

Therefore. [ 21 ] checking different sources

reports.
enables us to draw a more informed® conclusion.
[14Jeven if 5] ik 4R AT,

[15Jas 515 J5UAARTE AT

[16]that 5| & [F] i & M A), 1E 4 1@ conclusion A9 [A]
(VAT

[17]when 5] %%
(1873 2 73 i) S
reports,

o [[19]as 5 S [ AR 5E A

(20 J 1 £ 5 43 A 5 18 D\ A o A& 1 45 17) information ., M 4]
4 WE & Z& Q1A that/which,

[21]3h 4 iR R AE T if .

To sum up” , [227it is wise to read news reports written

e A A A A A A A A A A A A A A A I A A A A

JE NI

EAE 5 . 186 45 18 1 41 news

Wthh brmgs us a more accurate _understanding of a

51tuat10n We also need to be critical about the information

[23 ] we receive and remember not to blindly® trust

[24] what we have read. [25]Though journalists are

our own judgement than rely entirely on news reports.

RO VPN US VUSSP O SO S S SN SN U A

With great discrimination® , every one of us has the

potential® to be a critical news reader.

(22 iRy FNE G4, Hp it EIE X £ A
B IE to read... fF HIE MY 18 1 K53 1R 815 written
from various perspectives and at different stages F &
W 181 4 17 17 41 news reports; which 515 3F BR i P4 &
A A AN A

(23 ] 2 78 53 by 5€ o A1), 1B 1 44 17) information , M 4]
4 W 5 LR that/which,

| [24]what 51 P A
o5 1A EME A A, HP though 31k HRiE M

it EIE R F1E A EREE to use. . fEEIE F1E

P & w] B2 LAAS [\ iy J7 Ak
A AT B S R U7 A5 2 1
i B, B R 2 s #IIMT
MIBET- NB0TE 5 31 9 N2,
T EE AT LA 3 B AE AT A0 T
BE SRR B YIN FI N |
o e i (S B R, A
B AN 1 R T A 3 AT g 0% 5 o
ZE LTI B N A5 A5 R 1Y

S 5 FAE A [8] B BE 158 55 A4 3 1)

I W 2 283X e A FRAT)
FEMER TR — . AT

5 B0 AT B 1 15 B 5
HIFEEZ CEANEH J MG
AR AR 8 R
ENE S T RBEAN, FAT 5
brik iz AT A SR
J1 T AR 52 4= HOBURT 1 4R 1E
Al W 5 1Y B ) BT A A
NARAT W 1 1R — 4 A FI W

F1% 857 IF 33 %

E OEEMLESETMH YL




Task 1: Fast Reading

Focus on the 2. efforts.
1. put out The construction company had not followed fire 3. rules.
tower block fire
The number of deaths could reach 5.
Focus on deaths and 5.
Be a critical Deadly fire in tower A dropped 6. end on a carpet of the Sth floor started the fire.
Ty | Zlock causes serious
- 4 confirmed the 7. and dozens of people injured.
Journalists may not have 9. priorities, which would influence
how they report an event.
Reading news reports
8. News reports may be written at different stages of an event.

Task 2: Careful Reading
( )1. What is the journalists’ attitude to the
firefighters in the first news report?
A. Critical. B. Favourable.
C. Pessimistic. D. Disappointed.
(  )2. How long did it take the firefighters to put
out the fire after they came to the scene?
A. Two hours.
B. An hour and forty-five minutes.
C. An hour and thirty minutes.
D. An hour and fifteen minutes.
( )3. Why did the reporter mention Lisa Mayer
according to the second news report?
A. To show how terrible the fire was.
B. To tell readers Lisa Mayer was in a critical
condition.
C. To tell readers Lisa Mayer was very lucky.
D. To tell readers how to survive in a fire.
(  )4. What can we do to draw a more informed
conclusion when we read news reports?
A. Read news reports in a more comprehensive
way.
B. Trust what we have read.
C. Check various sources.
D. Seek the truth by ourselves.
Task 3: Micro-writing
Be a critical news reader!

A fire 1. (break) out in the

Henderson Tower on Sunday night. starting from

the 8th floor and quickly 2.

(spread) to the 15th floor. Emergency services

3. (call), and by 11 p.m..

firefighters managed to control the fire. Early
reports estimated up to 5 deaths, but later figures
suggested up to 9, with 4 confirmed dead and
dozens of people 4. (injure) , including
5 in a critical condition. The fire, 5.
was said to be caused by a dropped cigarette end,
raised concerns about the building’s fire safety
rules.

Different news reports on the same incident
can show variations in details such as 6.
number of deaths or focus on different aspects like
rescue operations or the investigation. When coming

across different information, it is important not to

7. (immediate) conclude

misinformation but consider the timing and source
of the report.

To better understand an event, reading multiple
reports from various stages and perspectives is

8. (help), as it brings us a more

accurate 9. (understand)

of a situation. Being critical and questioning the
information presented are important rather than
taking everything at face value. Remember not to

blindly trust 10. we have read.

Unit 1 The mass media SR 1 1 1



Period Two Welcome to the unit & Reading—Language points

1. trap ot. (trapped, trapped) f#i 7% A% ; k&
B 2R n . FEBE. 2 5 BBl IR A2 08

(# 44 P2) The fire, which is thought to have started
from the 8th floor, spread quickly through the
tower block on Sunday night, leaving people on
the upper floors trapped.

Jil H O b0 R R B R T 9 B AR TR & AT B A
JAE N RO L A T R A )2 B AT IR A BT

- (Dtrap sb into (doing) sth fi3E A4 A (O K |

! HEE

be/get trapped in BRI TR e eee rh
(2)fall into the trap of doing sth :
(E=7ER)

(1) F ] s

DL A KR 215 — ] Soon after the quakes, the
army sent 150,000 soldiers to Tangshan to dig out
those who (trap) ...
@The hiker got trapped

and had to wait for rescue.

a snowstorm
(@Many people fall the trap of comparing
themselves to others on social media.
() E 47
GZFE5E Z .05

, the girl’s heart pounded with fear.
iR IR D
WREEFWEFE ., LZFMEOMFFEBk.
2. extend . SEMPCEEED ;PR E K24t 4
T KR PR AT R
(##+ P2) By this time, the fire had extended to
the 15th floor.
BRI KB S IER] 16 £,
~ (Dextend sb sth=extend sth tosb
ﬁ DEIE YIS = P& L7/
extend an invitation/a greeting/a welcome to sb |
‘ DESN e Ve N

FRA ?

(2)extension n. JELK ; GEAift

112 2z36x =mems sEwsEs-H v

BEES SRES
(E5ER)
(1) BpA) I 2
D The

network has helped local tourism development.

(extend) of the road

@The government announced plans to extend
financial aid families affected by the
recent natural disaster.

(2)—idl £ X

(DI want to extend my stay for one more night.

@[2021 » # i 1 A # ] On behalf of our school,
I'd like to extend our sincere and warmest welcome
to all of you!

@ The bird extended its wings in flight.

ST (G

[ I i o - — ] O SCE A Z IR T would
like to

, who have done so

much for us over the years.
KENHANFERZ I K A KRR RS M
MIZ AR A RATM T X 4% .

3. come about k&t

(# 4+ P3) How do these differences come about?
XL 25 S A ey 7 AR Y 2

| come across Ay &K 38 UL, (SR Az B

come along B35, B0 ; R B 5 1F A6 :
come out R L H B 5 H R T 4E 5 (TH
| B AT |
come up W4 K E BRik; CRBH.

AZE) Fhids MG % (R
ShH) K |
0 3

i come over (to...) HE &N

come up with

when it comes to (doing) sth

__________________________________________ ORI CGBORA
[E%5E )
(1) J11 come AR KT I 4T 3 4125

(DHaving lost my notebook for nearly a month, I

it under my pillow yesterday.




@And, after a long day of study, he likes to watch
the sun go down and wait for the stars to

@Mum

up and hugged the sisters.

, gave them a thumbs-

@®For our generation, it is a bit difficult to be

aware of how our happy life

unless we learn the history.
(®She stared at the blank page. trying to

a creative idea for her story.

(2)EE4: 7]
O FH SCH A 2 3 1UE)

, it’s highly

recommended that we combine our personal preference
with professional suggestions.

LR B F AT AR SR B9 R A SR ZU A WIRATR A A
PR 5 Ll JE I 25 Ak .

4. priority . fUAEFH I, B E FH G AL,
P

(Z# P3) It is advisable to remember that journalists
may have different priorities, which would influence
how they report an event.

FH 1) AT S T S T e FIR R ) =R T 0T
A TR 3K 2 5 W A ATT A fe] e 1 — > F

(1D give priority to LA H & eeeee s G5 ee e A0

; e (ol A1)

have/take priority over

L s RRRRRR T & ATTEE i
- )prior adj. SR HY s 0 5 A SR R
1 i S 1Y *
bepriorto T ST e
(EE5ER)

(1) B ] dE 2

DOLA#pR ik s = ] Prior to (come) to
China, my only experience with Chinese cooking
was in America, with Chinese food that had been
changed to suit American tastes.

@ Generally speaking, agricultural water consumption
is prior industry water demand.
(2) 5 AE4h)

N FH CEEZ S5 -Y) 1 disagree with the claim

that economic development should

(n.)
AW AT KRN AR FIRBERPXAULE .

5. conclusion n. Z58. #4545 % %
1T I8

(# # P3) When we come across such factual
differences, we should not rush to the conclusion
that one of the news reports gives false information.
M IRATE AR S I IX R 10 = 52 22 Sk FRATTAS B 3%
AT RS O Horh — R W GE 45 T A R
FONEPS

. (Darrive at/come to/draw/reach/get to aé

conclusion a5, Wi

in conclusion M 5
(2)conclude v. D GEH, 2k Wi, 4
| M 5 1 5

conclude (...) with... DL------ BEA (oeeeee )

conclude (from sth) that...

| K 1) BT L e oo
_toconclude MZsk)s
[E%Emm)

(1) B m)iH 25

[P #ogik vy ] In (conclude) , the
highly positive response to tablets from both teachers
and students demonstrates that their use should be
encouraged in all subject areas.

)G 44

D[2024 « 2B ¥ & ] OLHXEEZACE T H)

, these innovations

not only enhance our daily lives but also contribute
to a greener and more efficient future.

B2 XS A T IRATH H A R
BE AR (0 | B AR R R A T DT

Q@ EFREEZFETER) 1

where there is a will, there is a way.
KNEBCHWERPRUESER . AEH . FE.
Q@ (M HXEEZ ASRAELS) By observing the
behaviour of the animals, researchers

that the new

habitat is suitable for their survival. (v.)
38 A LB S S W AT Sk, W ST N D Al 4T B R
EZHREBHEL H M EHIE S EN AT,

Unit 1 The mass media SR 1 1 3



JR R T 5 R E 1Y
(# ¥+ P3) Though journalists are committed to

presenting the truth, it is better to use our own

6. committed «dj.

judgement than rely entirely on news reports.
JUEH L E S TR A, AT &L 2is
FHIRAT E 4 W7 7, 100 = E 58 4 RO R el iz i

(1) be committed to (doing) sth ;
| BT RO RS

H

H AR A (5O HE =R
(2)commit vt . TR B 5 0 IR 5 78
CER Bl 1))
vi. EHLHAGET
commit oneself to (doing) sth
L EGE T (O K
X 43 : commit oneself to (do/doing) sth
A/ PRUE (O =R
(3)commitment n. AR VK A
‘ 16 9%
make a commitment to sh/sth
e KRR
[/ﬁ%/ﬁﬁﬁ]
(1) B s 23
D[2025 -« #ix 1 A # ] Even the most engaged
and (commit) audience will

eventually get bored.

@[ 4F#F #g ik 2 =] Driven by a sense of
(commit), a great many joined the army to resist
the invaders and defend the honour of their nation.
@ Chinese people are peace-loving and China is

committed to (promote) world

peace.
(2) B AE4: 7]
(B2 ZiE A4UZ) Da Yu, who

the floods. brought peace and stability to the people.
KEBBAFESPEAK, 46 AR R TR S550E.

QHER

1. (## P2) The fire, which is thought to
have started from the 8th floor, spread quickly
through the tower block on Sunday night,
leaving people on the upper floors trapped.
JEH B B R KB R T 9 L AR P & AE B R
JAE S RME B T B2 B9 AT IR 7 LT

114 2z3s5x =mems sEEsEs—H v

(13MmiERE])

) leave FAEMR 1% slin] , R “fdi /i wee-en PR FFHE
FORZES” W IRE A il (I8 + Bigsh 2 iE) . B
NGNS

(1)leave + sh/sth + done ., % 7~ 2 15 Jr b 19 R 25 8
RN EAE T 4 58 B CE2 15 152 15 #b 2 18 22 18] O B
KR

(2)leave + sh/sth + doing, B/ = A EY —H
i g (IR A R AN R 1R Z B EBEFRD
(3)leave + sb/sth + 44 1al /JE 25 3a] / @l 16 / 47 1) S i
(UE3EMA)

(1) BRI 2

(D The excitement of the basketball game left the
fans (cheer) and waving their flags.
@ Exercising two hours left me (tire) ,
so I must have a rest now.

() B4R
O GG sEE 2R

#i5) The movie's emotional

ending left . (14
KR

L 52 RN ) 25 Jmy 10 S AXGE 7 i T

@ (LS Z GBS ) The flood destroyed

everything, thus

PR K T —Y), XL R T B
2. (#kt P2) | was about to have a bath when
| heard people screaming and dogs barking.

FRE ZE R 3 I I BT Y 9 AU RS R A Y S,
o AKX ;
E Sb be about to do... when.. E
(3B RE]

(1)Z%] K “Sh be about to do... when... "], &
gt RN IE A e LI e e, P when 2 %
1Al BN IX I L AH XS T at this time.,

(2)when Y% i) ) m] BUIA AT
DSb be on the point of doing... when...

N SR e ee
@Sb was/were doing sth when...

TN EFEAGHE S T (S8R ) eeeee
@ Sb had done sth when...

YN IITTE & e



(E5&R)

(1) Py g s
DHe

when a volunteer searcher found him.

@They were about to board the train

(walk) for about a mile

they found their tickets were missing.
() HEgn/—H ik
O EJE2EZhEfHSE) My hand
I rang the doorbell of Aunt

Evie’s house.
LI AR B R 1R IR TR,
@ ZEEE2ZIMEHS) Tom

the window when his attention

was caught by a bird.

—Tom

the window when his attention was caught by a
bird.
VIMEZEX L XB—H S5 TR,

Period Three Grammar and usage & Integrated skills

EEEW

1. accuse vt.iETT . F

(# #1 P6) His paper published articles about politics
and social issues, accusing government officials
of dishonesty and wealthy people of not paying
their taxes.

Al ) 2 4% B OC T BUIA A A 23 0] R SC R il T
BUMNE GOl A S A E AR

- (D accuse sb of (doing) sth = charge sb with
 (doing) sth RN e INC S =
be accused of . B F oo 3
(2)the accused  #4

! (3)accusation n. f87 .45

[(E55ER)
(D) HA I ZS
DThe

innocent by the judge for lack of proof.

(accuse) was declared to be

@The boy remained calm when facing the false

(accuse) and tried to explain the

truth patiently.

Oy

She was charged with using the company’s money
for her own purposes and was being questioned by
the police.
—She
company’s money for her own purposes and was
being questioned by the police. (AR XA ®HE)
2. witness vt. & vi.JE & e [ R] (B HE
FOSUWAE; B s AEUE; e BB R n. BHEi &,
VRN NES TN

(# ¥ P8) The past decades have witnessed the

rapid development of online news media.

using the

i 2 B A ULUE T R 28 T SRR B DR R

(1) witness sth B i/ WLk R
(2)be (a) witness to Hi /B W

[REIRR] 75113 witness, see Z 7T A & =B (8
AN BIEEEIE, RaENIEM " RH. L4,
B THESE, B—MNAMPNERETF L, BRGNS
ERXREABF, W,

Summer sees the mountains turn bright green with growing

rice.

BR, BKEK, BULTEERE,
((EFERA])

(D) B m) iz

(witness) the beautiful sunrise over
the mountains, she felt a wave of hope and joy.
(2 EE4:7)

O OHXCEEZTHES 4D

aimed at

helping the elderly in our community.
FARET—HEAER X EANEEXHE
EBiEzh,

@ W HSCEVEZ SCikigtr=) These ancient buildings

in this

country in the past forty years.

XS A AR T XA Kot L ARk E K
3. spring up U B, SR AR

(#( ¥ P8) At almost the same time, news websites
with no print editions sprang up.
JUF 5 e [R] io 3A7 BN R A B ) 9 5% R

\)
Py

o

- (1)spring into action (A HLERE) R TAE
(SAT 3 2K |
. (2)spring to mind AR (B AR E]D

Unit 1 The mass media SR 1 1 5



[BE4R7R] spring fEhF B, Hid =R £ sprang, it
Z 731852 sprungo

(UE3EA)

(1) JH spring #H 5% i (3 242 UH =S
(DIntegrity and honesty are the words that

when we talk of the man.

@New theatres and arts centres all
over the country last year.

@ When she contacted me to ask for help, Anne
and I

(2) G E4h)

(N H CEAEZ B & &) With the development

of technology,

in recent years.
BER LR, AR RS BN ARFR
HEH,
4. (##+ P6) Pulitzer was the first to advocate
the training of journalists at university level.
) R B — B T AR R AR 2 T RO EC
FPNE

(13BRE]

(1) 4 At a2 e B0 554 7 B0n) T8 25 1) i e 9

J% the next, the only. the last. the very %5 ir) & ifi

i H A 8 XA IS e

(2) Bhyia) A Ak 5E 1 I8 FHRAB i R 44 0] % WL Y

A :plan, ability, chance, opportunity, time, way &,

E55&R)

(D) B IH 2

D[2024 « #4571l %] Do you ever get to the

train station and realize you forgot to bring something
(read) ?

@[ 4k #F m s 1% =] Cooking together gives us a

chance (relax) and catch up on

each other’s days.

@The best way

willpower is to make it into a habit.
(2) 5 R4 4

O CEEZJK4T) To my great delight, my wish

(strengthen)

has come true at last.
ASAEF Fm MR RS MZX AN EWIE R HL
FEHT .

116 2zzsx =ems sEESESSH VW

Bamn

e 12 LA A 5% R AR A 7 ) e S JR% R n B
BB 43 I 1 28 Y ) R

Before social media changed how people shared
news., newspapers Ohad controlled the way that
people got news for many years. But social media
quickly changed the game. As a result, newspapers
lost many readers. It was also the first time that
TV and radio @had seen such a big drop. By the
end of 2020, more than 90% of the people @had
turned to online apps for news fast. Some newspaper
companies @ had planned to print more papers.
assuming their brand loyalty would hold. However.,
the huge growth of online users forced them to
stop, because the future of news was digital.
(BEXXI]
Pl EHEBRT.O.0.0. @i ;

Hy * VR
EEB

2% 58 At
— I EFTERMEE X

FenTead BRI AT 28 R A s SE il 1 Y
B X e 25 A0 B — U3k R ) B R e 4 2R R
SR AR R AP U ) a1 S 270 A D S O
Z S ETEMATEIE R

i 2% 58 Bt B “had + 3 2% 4338 7R AR
=B ETHREOERAE
1. Fonad 25— i 20 89 4 Z A 2 58 ) 3l A
sFEAEARAS . B A by, when 55 5| 5 A9 B[] AR
EAE PR, ] DU — A 32m ad 25 i sh 1ok 3
7Nl IE G BN SOk R R . N
When the explorer hurried to the destination, the
others had already left.
X A4 BRI 40 TR B H g b g i e, HA AL E
ZEITT
2. Foniiad R —mf 2T bR, — AL B g £
I3 —BF [8] () S AE BOIRZS L F F for, since 14 8 1 B
AR . s
He told us that he had done the scientific research

for 5 years.

A VR RA MBI TR 2R E L 5 4 7 .



3. 314 think, want, hope, mean, plan. intend
S5 O 2558 U R R i 5 OR B S B AR A
BATHRE RS, 0.
Moved into tears. Helen had never thought she
could receive so much help from her classmates.
ARSI T TR, i AR AR S A 2 e 2
[F] 2= AT ot 22 i 5 Bl
4. JHAE told, said, knew. heard, thought 55 ) i)
Jo R TE ) Cal a4 51 TR EITU\/T'#EI’JKJJ
YERAETE A b RoR i KW EhEZ AT .
She said that if she had known what lay in store
for her, she would never have agreed to go.
ULRTTRUIEE S (S TE (LU AT /N (L N2l [ <
£7T.
5. TR D b TR 25 TR I R] kAR B A Bl
Ve R ATERT Y T I 2 58 U, & A1 ) i
— et & . R
as, till/until 5|5, 0.
When I woke up. it had already stopped raining.
FEERA B 25 T
[RINsE] 7E before. after 515 AT [E] AR 1 M 4]
F1, i T before Fl after REHE REX T IhMEW G E
KA B ONAIRIR B S A K A 4 I 32 A
Z M — i Lt

After he arrived in England, he worked hard to

B when, before, after, as soon

improve his English.

At B 3R RS 22 2 I BF 4 v Al Y S i K

6. ik 2558 AT Y R [ E ) 2

(1) F1E& + had hardly/scarcely/no sooner + i 243

1) + when/than M A (A — A i 25 )5 24

hardly, scarcely, no sooner f{ii F 1] 1 B}, 3= 7] B
AT OB . AN

No sooner had she opened the paper bag than

everybody cheered. “Happy New Year”.

It M T IFARAR RGBT AR PR AR 7

(2)It was + — Bty ] + since M) O] T3 25 58
BCES) . .

It was at least three months since I had left
Beijing.
KEdtwz=2LbA3NHAT.,
(3) It was the first/second/ ...
O NCIN PO Sy Wi DI R

time + (that) M 4]

It was the first time that I had chatted online
in English. A8 & 55 — R FH S5 78 N IR .

(4 Fm) Gt 258 ) + by the time... (— it &
). 4

We had got everything ready by the time they
arrived.

TEALAT Rk Z 0, AT Sl — Ul 1.

(5 A]F G £ 5E WLAT) + by the end of ... (F/Rid

ZHYWFED . 4

By the end of last term, we had learned English
at least for four years.

F EAEPR RN BB &% T g,

PO R Fe i — MR =By X3

1. — il R ik £ & AR 3 Ak 8O A R
A A 25 58 B W) 2 7R A i 2 5 — i ) Bl sl A
ZHTE 2 58 R S AE BOR 2 B R pyad &
o i K — B AR K AT O — s AR Z R R
i £ 5 . an

We had reached the station before ten o’clock.
10 fiph Z A3 AT B 2k 4o vk .

2. i ESERUN S — i 2 AR LA E 1 L3R
it 2 B I TR T 2 T B SO BT AT .

He had done the work at six o’clock.

TE 6 3P A B fih B 22 58 B T X I T A
He did the work at six o’clock.
fibJEAE 6 55 0 B A5 A5 X T T AR .

(SE&ESR)
O H0)iEkATE
1. He got home and suddenly realized he

(leave) his key in the car.
2. How I wish she

the medicine last night.

(take)

3. By the time he was twelve, Edison
(begin) to make a living by himself.
4. 1 (finish) my homework

before the supper was ready.

5. It was thirteen years since he

(visit) her last time.

6. It was the first time that I

(see) such a moving movie.

7. He (teach) English in a

middle school before he came here.

Unit 1 The mass media SR 1 17



8. 1 (plan) to meet you at

the airport, but someone came to see me just
when I was about to leave.
O smiskRg

Some time after 10000 BC, people made the
first real attempt to control the world they lived
1. , through agriculture. Over thousands
of years, they began to depend less on 2.
could be hunted or gathered from the wild, and
more on animals they had raised and crops they
had sown.

Farming produced more food per person
3. hunting and gathering, so people were
able to raise more children. And, as more children

were born, more food 4. (need) .

Agriculture gave people their first experience of

Period Four

R B ERR

the power of technology 5. (change)
lives.
By about 6000 BC, people 6.

(discover) the best crops to grow and animals to

raise. Later, they learned to work with the

7. (season), planting at the right

time, and, in dry areas, 8. (make)
use of annual floods to irrigate (L) their fields.

This style of farming lasted for quite a long
time. Then, with 9. rise of science,
changes began. New methods 10. (mean)
that fewer people worked in farming. In the last
century or so, these changes have accelerated.
New power machinery and artificial fertilizers
have now totally transformed a way of life that

started in the Stone Age.

Extended reading & Project & Assessment

IR FHERX

EiEENR

®in short B2, M= Z
Drefer to IEHI ;5% ,
R R

P /] T U 5 0 SR 1L .

- product or service.
©®persuade vt. Ui IR ;
%
® mass media 1. AL

JR g E A

interactive adj. 38 H.

In just one day, a person can see hundreds of marketing FE—RKN, — DN ER 3

13 C BN Yilvg
(Dadvertising n. ] %% Advertising” : the power of persuasion”
g,k
@persuasion 7. Uik . 2
U5 {5 A

messages. Advertising has become part of modern life. A ZEHEL . |7 HEC LN
But what is advertising exactly? In short”, it refers HIAAIHH—7KIy. H)E
to? the activity of promoting a product or service. In FEZ A 4 W? 5 Z. B4

©@in other words #: 5 2, other words” , it tries to persuade® people to buy a M8 —Ff ™ b 2l R 55 (9 75

=R The history of advertising has always been closely | &R AT E—Ffr= & o IR 55 .
@be linked with 55+ 'jjn1ced with® that of the mass media® .
ancient simple advertisements® painted on outdoor JjS S HHE . M1 AMRE I
@advertisement 7.J %%, signs to the colourful, interactive” ones in smartphone [ %7 & & 5L (4 ) 45 , 1 4 6&
apps. advertising and the mass media have developed FHLN T+ E L E K

1 T 3 AT gy hand in hand” . As media channels” have grown in &) 45, J7 4% F1 K Ak f& 1 € 2

@hand in hand FHF35  pumber and type, [1]so have advertisements. Ie[a &R . Bl AR 38 K
RIS _

i o | LLIEERER SN so Gl G BB R A) L TR e e W—FE" RIS (Y 5 22, 1 4 78 R T
@channel n. &%, BiHE ;
HLE  W00E e oK E | SRR — b FiE N E EE WS H TR & R

ITEMENANE

g, HeEZ, B0 E) A

From the | J M & —EH 5 KARAEZHH)

=

118 2=zsx =sms sEEsEsE-H v



(Z )

18 B

1537

EiEEhIx

advertiser n. ) 45/ ;
J7E NG T A R
I
@peak adj. & W kY
1, B BE Y m TOUIEE
o U 5 1L W 5 AR N vi 3B
) e 0, 3K 3 F
Madvertise vi. & vt. i
BT A A AE
B B, H A%
@ in addition to %3 4.
BRee oo ZAHh G
@boost vt . ffi W4, fiff
MHE . KL R
Bl v ah
@® promote vt. fit &Y. #E
Y s PR Sl ST
®psychology n. O F,
Ly BERRAE 5 0 B2
@purchase vt. &, Iy 3K
n . WK SR 5 W 3K 1Y 2R

7, Sk H
@ memorable adj. M &
B AEAS 2L

@slogan n . brigE, %5
@appeal to X -+ Pt
Wz 1 Jy 5 WEIT B R

—i=
1%

@teapot n . ZE AV
@a variety of & Fh&FEH)
@get across #f 1% ik, #
PRI A PRERE
@employ v.iz . H;
e H

@brand n . fih
J EfD

@) ambassador n. K fiff,
&

g

’

Because the mass media reaches so many people, it is a
perfect vehicle for advertisers”. If an advertisement
is placed on a popular website or on TV at peak®”
times, a huge number of people will know about the
product or service [2]1}\1&%@3@11&1&%? In addition
to” making people aware of a product or service. a

successful advertisement will also create a desire to

A A A A A A A A A A A A A A A

RO S S PN GOSN P A S DA S,

(2] £k 350~ 2 i M A) 8 4ffi the product or service,
M) 45 W G F AR that/which,

(3 BLAE 43 i) S 1B A 245 SRR

[a]AA y FENEZ 4], Hb why 515:3R 8 A A), WA
m when 5| 5B B IR N A]

[5]Based on the psychology” behind creating a desire
to buy, advertisers have developed ways of persuading
people into purchasing® their products or services. A
common technique EGJEQAAH}%IEQAEEA}QB%Q is [7] to

impressive language [ 8] to make us remember the

PN

product or service being advertised. Some of these

slogans may also appeal to® our emotions. For example,

a slogan may connect a fine china teap0t® [9]it aims to

hear a variety of® slogans UO]%EXMME@
TV. Think about your favourite one. What makes it
special? And what message does it try to get across® ?
A slogan [11]which communicates an idea effectively
can boost sales and even become part of popular culture.
That is the power of memorable slogans.

[55 & i s ia Rk s .

[6 14 a2 2 5 R 2 1 . B i 44 17) technique.

(7 IR EERE .

[8IAZEX T 1E to make us... fE B B9 ARIE ; BLAE 43 i8] 45
1% being advertised /F € 1% , &4 product or service,

(9 Vi £ 38 43 Ay o 1 INA) S 11T 44 0] teapot, MR 48 WS G
% ACiA that/which,

[10Jany time 5| 5B [E4R 5 AT,

[11]which 5|35 i I\ A) &M 44 17 slogan.,

Another technique [12 ] advertisers often employ”
is to link their company or product to a “brand®

ambassador” ”—a famous actor. a sports star, or
even a fictional character. Think of a popular fast-food
restaurant. Does it have a brand ambassador? Is the

brand ambassador popular among potential customers?

PRl Ay AR B A i 4 fih 215X 4 %
NESRST R — A 58 K8
TR o RAE — A AR 19 o e
AL B B < I B — )
GCREEDN(Ey - A=
7= R 55 . BR T AR AT T
itk 7 e S 55— W) R ) £ T
L2 WA AT I S B A
At 2 R A R o R st 2 A AT
LGN R B )T —
ity R 55 I LB TR A S AR K AR
R E R s .

S T 0 e A S Y S s B R
ik )& R IT R T 2R U IR A
0 35 HE 7= il R 55 19 77 5
7R R Y — > DL 3 2
B ANHES BRI . bRif
PR AE S NEDR 2 iR &
EFRATICAE B &AL 57 il IR
% . Hoh—SepRif al fEdL 2 5l
A FAT RIS, —
ABRTE A RERS B AT 59 B BORg
KR A 5 HATA R 09 b
PLHY A SRR R AE— i, AEAT
I 1] R 7 R AL 2 Wi 3 45 o 2%
FERRRTE o A8 — AR B B Y
A~ o AT AL B AR 57
mHElE xRt aFR? —
AN RE AT SA% 1K 48k 1Y B 5 E e
HEAS L B = O AT S Y
— B . R AMER B AR
[ERiE PR

U R R B S — Rl
SRR AT 2 T O™ A 5 A

AR F A ——— o5 4 1
PR E A B —E
A, AR — 52 WG Y
PRI . BEA MR
JER R A A T AE 2 7 Hp 2 W 7

sex 119
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(Z )

18 B

L3 EiEEhIx

GOplacement n. %@ & ;

T

@Drating n. WL F; 5

9. 90

@ sponsor vt. % Hy; £

I s N 235 6 B4R 3 B

B n BEBIET; b B G

Ik SR

feature v. LA

Ghabsorb vt. PR, 17,

MW 5 I 5 | e i T

IUPN

......

@have an effect on

G digital adj. % 73X,

et iy

@Dpersonalized adyj.

PEAE R

& discount . 0 vt.

79

S

@ tailor ot. & 7] Hl1E,

A R

EM n . sk

[13]The more we like the brand ambassador, the more Fg {1k 2 W 5 b K d . 3% 47 5k

NAVSNSSP SISO SOOI AP S SAA N7 = AN
L2 T A 544 ] technique, WA | 2 PR ISR

M%< 22 1R 1A] that/which, IR AT BT IR 4 B
- NI 25 b 25 4] ” 1]
(13144 K “the + tL S ... . the + FL gL ... ") A, & A2 % ] T 2 B e s
|—|4H4
Of course, some advertisements are not so obvious: H Pl BN B it B L AL
product placement” is typically used in films with huge "'. AEA LR R H — M
box-office success and TV shows with high ratings® . L B L R R AT Y

Some films are now sponsored” by leading brands.

7 BUE R L AR A
like the watches [15]worn by the title character in the | « FfE 1 5 F = M K 89 T

e e A A A A A A A A

James Bond films. Other types of mass media use product Jo . HO AT (e Al

[14 Jso that only their products appear in the films,

AP

placement too, including video games. [16]It is not

A~

uncommon for sports video game series to feature” FAREAC 45 A 4 A 3 AR

A A A A A A A A A A A SN N N N N VNN

different in-game equipment with real brand names. fi{k 5 i Tl 2k R 50 . DU
R D B 0 ) 88 e A

We absorb” these marketing messages without thinking

; | about them too much, yet they will probably have an

effect on® us [ 17 ]the next time we go shopping. F i 2 K Ry R € 195 20 T A

A A A A A A A A A A A RS

(14750 that 31 FERMRIFM A - so that BHHIL". b, Fefiliesr 2 % i ikic
[ 15 3 2543 1a S 1B A 22 18 . &M 44 78] watches,

) S BT X 508 8 5 2 X 2
L16 A it fETE X F i, A 2 X JE1E to feature ... 1
HIEM i, BA SR T I YAt
[17]the next time 5| 5B [R5 M AJ . SFF AT A B

In the past, advertising was all about reaching as i e .
many people as possible with the same message. AR )RR Dy TR

Now, advertising is becoming more digital® and more ftZ M AR FEEREE ., M

personalized” . Already we may see online advertisements T I B S AL, L ke
for products or services [ 18 Jwe have previously searched

MMMMMMMMMMMMMM AP, RATTREE BT
spec1al discounts® and promotions [19] targeted specifically 3 AT LA 7E M 148 2% 5 19 7 i
at us. In tl.le fu.tur.e ,. advertising will be even @ore about S 4 1 76 28 2 L 3k ] 4R 7T
understanding individual customers and sending them

advertisements [ 20 Jthat are tailored® to specific needs. AE S OB TTRE XA A 4 51

[21]Not only will this make them feel more valued and 47411 i1 {2 45 1% 2. 76 K Sk,

WWWWWWWWWWWWWWWWWWWWWWWWWWWWWW EAE L T MR AE

but it W111 also ‘help companies target their custome\rhs
more efficiently to have a positive effect on sales. ] LAY 32 B X R E T SR )

[18]I_l%*éj|3§3\7\7m UV"J & i products or services, A SR AL ] )
M) 48 W G Z A3 that/which,

[19 3t e ainl b e i, A8 i 44 17117 41 special discounts FOL AR AT B A O RO
and promotions, B AR P, LA BE Y B A F
[20 Jthat 7|5 % 15 I\ A] &1 44 18] advertisements. I e
2114 ot only B T B A A, b what LI IEE P AT
they are most interested in b1 M A) 72 A B 52

2RPEE

BHEE

EEESEE TR YN




Task 1: Fast Reading

_[ Para. 1 ]—[ The 1. of advertising

—[ Paras. 2—3 ]—[ The relationship between advertising and the mass media ]

Advertising: the

power of persuasion _4[ Paras. 4—5 The 2.

advertisers have developedJ

4[ Para. 6 ]—[Product 3. is typically used in films and TV shows }

of the advertising]

_[ Para. 7 ]—[ The 4.
Task 2. Careful Reading

( )1. Why is the mass media a perfect vehicle
for advertisers?
A. Because it is very cheap.
B. Because it has a long history.
C. Because it can reach people quickly.
D. Because it can reach a large number of people.
( )2. Which of the following statements can we
learn from Paragraph 67
A. All films should be sponsored by leading brands.
B. Product placement in films and TV shows may
affect our decision to buy a product.
C. We can clearly notice all the advertisements in
social media.
D. Product placement can only be used in films
and TV shows.
( )3. What are the characters of advertising now?
(DMore digital. @More valued.
@ More positive. @More personalized.
A. O@ B. @O c. ©® D. O®@
(  )4. What is the future of advertising?
A. Desperate. B. Promising.
C. Disappointing. D. Changeless.
Task 3: Micro-writing
Advertising: the power of persuasion

What is advertising? In short, it refers

—

the activity of promoting a product or

i8S MR E

1. persuade vt. ¥k, Uil s B 5 Ik, (4 AH M
(#H ¥ P11) In other words, it tries to persuade
people to buy a product or service.

) 3E B, e O 4D 1 B U IR AT W SE— Fh
mn B 55

service. In other words, it tries to persuade people
2. (buy) a product or service.

The mass media and advertising have developed
hand in hand. If an advertisement 3.
(place) on a popular website or on TV at peak
times., a huge number of people will know about
the product or service it is advertising. A common
technique 4. (use) by advertisers to
create a desire to buy is to create a memorable

slogan. Slogans use simple but 5.

(impress) language to make us remember the product
or service being advertised. Another technique
advertisers often employ is to link their company
or product to a “brand ambassador”, who should
enjoy 6. (popular) among potential
customers.

Of course, some advertisements are not so
obvious. We absorb these marketing messages
without thinking about them too much, yet they
will 7.

time we go shopping.

(probable) affect us the next

In the past, advertising was all about reaching
as many people as possible with 8. same
message. In the future, advertising will be even

more about 9. (understand)

individual customers and sending them advertisements

10. are tailored to specific needs.

BFER REER

i (D persuade sb to do/into doing sth

: P EINE LT

persuade sb not to do/out of doing sth
VIR N A i =5

persuade sb of sth = persuade sb that

' CEIN IR EING
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(2)persuasive adj. A Uik I .4 NG KA

_ persuasion n. VML HBEAE
(B35 )
(1) B /] dE 2
(DOnly after much (persuade)

from Ellis had she agreed to hold a show.
@[2025 « 4B — 4% ] As a new unit started, I
asked everyone to write a (persuade)
piece on a health-related topic of their choice.
@[2022 « # &% 4B 1l % Public service campaigns
have tried a wide range of methods to persuade

people (put) down their phones

when they are behind the wheel.
) EEEH
(RJF2eE Z H B S) 1 was really upset. but I

KEMMBREE. HRLERRE S RIFHME.
2. get across #ifLik, P HfE .- PG A
(#H#f P11—12) And what message does it try to

get across?

i H el AL ik A5 7

get around/about  f& 4% ; i % ; £ AL E Bh

get down to doing T Ui I\ EL A+

get over e, €T 5 ve i CIRDHE |

| CTRPYNEEL/S e C
- get rid of TR B

get through 56 1% 5 WA 8 i

(EE5E)
(D get AHC 59 15 W& 2412 I 25
OWe tried to

wouldn’t listen.

our point, but he just

@A month after the operation, he was able to

with the help of a walking

stick.
®We should

keep the good ones.

our bad habits and

@I can my

classmates and it’s lucky for me to have considerate

teachers.

122 2czaz soms sEEsESSH vLw

(2) 5 {E 4]
DOLA# Mk & —] GRFEEZ EBFHER) A

smile can help us

and find friends in a world of strangers.
— AR RS B FRATIE i XME 5, I L 7E & PA A
N B 5 B AZ B A,
@ GEIFEE 24 + IEME) 1 slowly calmed
down and hugged him, telling him that I would be
willing to .
FRAZ N WV T Ok P T, B U A TR R S B
it 52 AR ftt2 B9 B %
3. absorb vt HfE, FE AR W RG] & EE R
I AR v
(¥t P12) We absorb these marketing messages
without thinking about them too much, yet they

will probably have an effect on us the next time we
go shopping.

TATEA ZmHF R 7T XEEHEL, MW
BATA AT RE 2 1 AT R R W i 3 AT AR
R,

. (1Dabsorb one’s attention

UGB N RS

absorb oneself in EMEET
- (2)absorbed adj . B

be/get absorbed in (doing) sth
; ST O 0
. (3)absorbing adj. el NEY s 51 AN AR

(EFER)

(1) —ii] £ X

(DPlants absorb carbon dioxide from the air and
moisture from the soil.

@Her ability to absorb information is amazing.
@ The cartoon absorbed the children all afternoon.

(2) B {E4:4)

O LS Z s ERS) Judith lay on the sofa,
her book.

Rl EIRED & F o EMREME .

@ (525 ZEH S ) The old man waved his

hand, trying

as they passed by.
ML, 2 AN F IR RS e EE.



4. amuse ot. (R YE EE

(# 41 P13) After lunch the residents and the young
volunteers amused themselves with art activities
which included Chinese painting and calligraphy.
PRI e R AR AR A T AL A b I AT
BIENERESIHBRA K.

- (Damuse sh/oneself with
PleeeedB AR HEEAN/A S

AR UF S S MR DAY L I SR 1Y
be amused at/by... g+ 1Z IR
(3)amusing adj. iZ NZEH ;A BT
(4)amusement n . B4 ;s THIE G 30 7T, M il
(much) to one’s amusement
ARSI CIEAO PR

A DR G 6,
| DLECH ) b

(E55ER)
(1) Bz
O The audience felt

much and was satisfied with his performance.

=k

(2)amused adyj.

\

. with amusement

(amuse) very

@Some passers-by stopped and watched the children
playing football with (amuse) .
@ Not only was the film (amuse) ,
but also it gave us a valuable lesson.

(2) G E4h)

O GEFLE ZEEHS) She

her pet dog’s playful behaviour and couldn’t help

but smile.

ot 57 4l 1) 2 ) e B2 AT R SR T L AANER T
k.

Q@ GEFLEZHRBME)

» his false beard fell off when he
was performing on the stage.
FEREBEEFEHE. HES RN ALY
s T4 TR ok

oRER

1. (##f P11) That is why when a company

wants to promote a product or service, it
often launches a mass media advertising
campaign. I8t & 4 — KA F A= —
A E 55 I B AT AR S 7R R AR | AR )T
i,

(3B RE]

(1) This/That is/was why ... X /BR 5 S =+- ++- 1Y JR
o (why 5| F3R1E N A] . RREEHD
(2)This/That is/was because... 3X /A J& K Ay «e« «-
(because 5| TR 1E M A] , R I D

(3) The reason why ... is/was that ... ==+ =+ B J5

P (why 51 5 5E i M AJ I 78 DA A w4 4R 0
that 5| 521 W AJ . R I AD

[(E%ER)

(1) P IR =S

DO[A#® %44 =] We know you're hard-working.
That’s
@[2024 «+ &~ B ¥ % ] We know that birds sing

quieter on the weekend mornings. This is

we’ve given you the letter.

the noise levels are lower than the weekday rush.
(2)—m] 2P
(N CEAEZ i B4 ) The earth looks blue

from the space. 71

percent of its surface is covered with water.

—71 percent of the earth’s surface is covered with

water. it looks blue from the
space.

—- the earth looks blue from
the space 71 percent of its

surface is covered with water.

RN KRZEFREOR, BEEIE 71009 K
KB W

2. (## P12) The more we like the brand
ambassador, the more we will be attracted
to buy the product. & {i7#8 = W b il KAk, T A
A2 W W 5 | 2 T S i

e ABAK s :
: the + LS ... .the + LK ... |

QST )
(1)“the + 4K ... .the + LA ... " 75 Ty “ oo -- ,
eeeees 7, 2R e A BE A R Y A2 Al A2 Ak AT —

A“the + B 2% 7 i % AH 2 T Eb 8RB A B &
AR DN A CFE 26 7 8 ) B SRS, A R) FH — M B8 7E
R ER)  J5— 1 “the + L8278 W AH Y T
ESCIE
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